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Introduction
With the technological changes in the world, many sectors are embracing changes. The health care field, for example, has shown significant adoption of technology by stakeholders. People use technology to book appointments, to perform diagnoses for patients and it seems that management in the health sector is also keen on going digital in operations. Recruiting and hiring is being done using social media these days. However, it has its pros and cons and this paper explores social media and the challenges as well as benefits that result from its use in recruitment and hiring in the healthcare field.
Role of Social Media for Recruiting and Hiring in Healthcare Field
Social media plays a significant role in the process of recruiting and hiring of staff in the health care field. Through social media, health care organizations can advertise vacancies and ask for potential candidates to apply (Alsobayel, 2016). The candidates can then send their applications and resumes through social media which enables the organization to select the most qualified candidates. Social media also assists to a great extent in enhancing the process of recruitment and also making the process faster. The social media technology enables speedy advertising and application procedures that were quite difficult in the earlier days. It has also enabled many professionals to be aware of health care organizations that have vacancies and thus apply for those positions.
Benefits and Challenges of Using Social Media for Recruiting and Hiring in the field of Healthcare
One of the benefits of social media in recruitment is that it speeds up the process of recruitment. The use of technology has made it easier for human resource managers to carry out recruitment exercises without losing a lot of time. This enables the positions to be filled within the shortest time. Another benefit of social media recruitment is that it enables the organization to advertise to a lot of people (Hagg, Dahinten & Currie, 2018). This is in the sense that most people are on social media platforms such as Facebook, Twitter and WhatsApp and thus, they can apply to the advertised vacancies available in health care organizations. This is beneficial to the hospitals as they can have a wide pool of candidates from various areas to select from with minimal cost. This ensures that they get the best professionals who will contribute to the success of the organizations.
Among the challenges faced by social media recruitment is that of internet challenges. Some people do not have access to the internet or find it expensive and thus may not get the chance to apply for the positions advertised. This denies healthcare organizations some of the best professionals who may not be aware of the advertisement due to internet challenges. Another challenge associated with the use of social media in health care recruitment process is that of the existence of fake advertisements (Alsobayel, 2016). Through social media. Some people pretend to be health care organizations and thus defraud most of the candidates through the application fee. This is a big challenge as many people become afraid of participating in social media recruitment and thus, the organizations may lose out on potential candidates for the positions advertised.
Should Social Media be Part of the Recruiting and Hiring Process?
Social media needs to be included in the recruitment process although there needs to be caution in order for the potential candidates not to be defrauded. Social media is an important tool in reaching to a number of professionals and thus the benefits that come with this technology need to be utilized. There are a lot of professionals on social media who may be looking for other opportunities and thus, it is important for health care organizations to engage social media (Alsobayel, 2016). The process of advertising manually cannot be compared to that of social media as some are not aware of the existence of the positions. It is therefore important that health care organizations use social media to get the most suitable candidates from the available ones.
Assessment of My Personal Social Media Presence
My personal presence in social media is positive and massive. This is because I have been able to engage myself in social media by connecting with friends and family positively. Social media has enabled me to keep in contact with most of my friends or families who may be far away from me. I have been able to open social media accounts such as Facebook, twitter, linked in among others which have brought about a lot of connections to me. Through social media accounts, I am more aware of job opportunities that may be existing and thus apply for them in good time. Social media has also informed me to a great extent due to the numerous information that are posted on the social media platform.
Perception of My Social Media Presence from an HR Perspective
The HR perspective of my social media presence is that it should be educative and informative rather than just being a social tool. Most of the HR managers review online profiles of potential candidates to ascertain their vision and goals (Kim & Homan, 2018). The online profile tells a lot in regards to an individual and it is through this that HRs are able to pick out some of the people that they view are serious and suitable for the positions. They review the kind of engagement that one has had through the numerous pots and updates and thus be able to determine the suitability of the candidates. Their meaning of social media is one that is supposed to enlighten and advance one's career as opposed to just being a tool for posting meaningless information for the purposes of socializing and showing off.
Ways of Improving Professionalism of Social Media Profile
[bookmark: _GoBack]One of the things I can do to improve the professionalism of my social media profile is to list, in full. the places I have worked and the experiences gained. This is bound to inform the HR professionals who may be viewing my profile and thus determine if I am a suitable candidate for the position. It is also important in assisting the HR of knowing exactly the person that I am and thus refrain from hiring a person whose background is not clear. Another important thing I can do is to ensure that I post meaningful substance on my profile. There are a number of educative information that I may able to pass across and which may help someone. This goes to show the kind of profession that I am and thus be able to attract a number of potential employers. I can also make my profiles on social media more professional and remain professional in my posts, comments and social groups I join and interact with. This will help to attract potential employers who might view me as a suitable candidate with a lot of professionalism.
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